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How did you respond when you received the flood war ning?How did you respond when you received the flood war ning?
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What do the media wantWhat do the media want

� A Story –
� Human events sells newspapers
� Families especially children have greater 

impact
� Someone to blame
� Political dimensions – governments give 

because their citizens respond to grim news 
pictures

� Aid is often more important than coverage
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What do People wantWhat do People want

� Know what to do –
� Everyone is at a different stage of recovery 
� Trauma affects people differently 
� Impact on some is greater than others 
� Domestic situations vary
� Support is incredibly varied
� Note the vulnerable, elderly, single women
� Cause of incident
� Lessons learnt
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What we foundWhat we found
� Valuable resources often diverted to cope 

with Media demands / requirements
� Perpetuate common misconceptions 

– Fear, Panic, Looting, selfish antisocial behaviour

� People want to move on, Media want them to 
stay as they are

� Media only works if you have the right means 
of  communication

� Media can only handle 1 disaster at a time 
Hull 1  - Gloucester 2
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Other issuesOther issues

� Client Confidentiality
� Effects on the victim – exposure / local 

celeb status etc
� Parents want to protect children
� Want to be left alone
� Using the Media to resolve problems
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· Keep Key information to hand, 

· Breaking News takes precedence over your situation
· Keep information accurate & up to date
· For interviews ask what questions they will cover
· Keep answers concise
· Beware of  ‘off camera’ remarks
· E-Mail is the preferred means of Media communications
· Treat the media with respect and courtesy –

Things we LearntThings we Learnt
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